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A perfectly safe weekend.

But this wasn’t just a 60-second commercial. It was a weeklong cultural takeover.
One week before the Super Bowl, during the Sixers vs. Bucks game at Xfinity Mobile Arena, we
staged an unbranded stunt where a sudden “system failure” took over every screen in the stadium
on the live Peacock broadcast, replacing them with the infamous blue screen that read “YOU DIDN'T
SAY THE MAGIC WORD!" The next day, we invited the internet to help bring Jurassic Park back
online by cracking that magic word for a chance to win a trip to the movie’s original filming location
in Hawaii. Soon after, we revealed Xfinity as the hero that saved the park with a national segment on
the TODAY show. Meanwhile, San Francisco, the host city of Super Bowl LX, turned prehistoric with
Jurassic Park-wrapped Lyft vehicles, a dinosaur projection on the Hobart Building and a
motion-detecting digital billboard featuring a T. rex.
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GLOBAL PRESS REACH

On Super Bowl Sunday, the story came full circle.

In a pregame spot, we aired a 1993 “lost” Jurassic Park tourism commercial, then premiered

the main commercial in the third quarter, which was hailed as “the undisputed champion of 2026
Super Bowl commercials” by ScreenRant.
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